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A Study to Assess Relevance between Content of Business Courses and Development of Entrepreneurial Skills in Technology Education Institutes

ABSTRACT

Government is pursuing promotion of entrepreneurship among graduates of technical education since 2009 under policy recommendations of National Skill Policy. One of the measures to realize this aim was by reforming curriculum of technology education programs making and including requisite entrepreneurial skills. The limited success of students actually starting businesses after graduation (for example results of the study carried out by UNESCO, 2012) provided impulse to investigate the reasons. As there can be several reasons for reported limited success and one missing link can be insufficient focus on content related to development of entrepreneurial skills. This study examined textbooks using content analysis for determining the range and sufficiency of content included in business courses for development of basic entrepreneurial skills. For this purpose, content analysis was carried out in two steps. At first stage, researchers performed the task, while at second stage, responses of teachers were collected through an observation sheet in order to triangulate the analysis. Two versions of a self-developed instrument were used to collect data, first version was used at first stage for identifying material present in the content of the books, while second version was used by second stratum of the study ie., teachers giving response on four point scale about presence of relevant material. Major objective of second version of the instrument was validity of results obtained through content analysis by the researcher at stage I. Both instruments were validated through expert opinion. Data was analysed by two-way process for the first part of the study content analysis was used to identify presence of relevant material in the content of the business courses for development of entrepreneurial skills, while for second stage of validation descriptive statistics was used to present perception of teachers about presence of relevant material in the content of courses. The results indicate that material relevant to management skills is present in almost all three books of the business courses, however, many aspects of business skills (e.g., opportunity seeking), technical skills (e.g., operational skills) and personal skills (e.g., proactiveness and risk taking) has been ignored. Results from data collected from teachers about presence of material in content of the courses also present same response. The teachers do agree that a large number of entrepreneurial skills have not been addressed in content of the business courses. These results indicate that there is need to review content of the courses in order to develop entrepreneurial skills of students. 
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